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Introduction

Siam was founded on the core belief
that liberal education is key to the progress
of society and civilization. For centurig
higher education institutionsdhave plé
fundamental irolaitingnewthoughts
and caugasgination discoveries.

Westrive to provide fdmiménadg
and outw#rohking students with the means to build a solid foundation fi
future while enjoying a complete learning and social experience. Teach
subh as problased, learning, case studigatavedezhagaion, are designed
to encourage students to express their creativity and develop their intellec
as well as bettere prepare for the future career.

In 1995 the International College was established with the objective t
Thai and inteonastudents the means to prepare themselves for a career
increasingly-ocultiiral society. It provides a truly international learning envit
and activities in the setting of new and dynamic ASEAN Economic Commi

Find ouhrough these pages which program may fit for your plan
requirements. We hope that the information here presented will be be
prospect students, visitors and anyone who wish to know more about SIAI

(P Bgeiond

DiPornchai Mongkhonvanit

President




Message from the Dean

Master of Business Administration Prc §
Siam Unsity, was establishedlimsL®86gran
Is dedicated to pamaidistanding MBA educ
at affordable costs.

Throughout our history, The Graduate
graduated several thousands of top ex
busiess and government enterprises, as wen ao «
large numbstartups

Our MBA graduates have become proactive leaders with sound visio
minds and high professional integrity. The wide range of MBA progre
students to succeed thebptivate and public sectors in the New World
Technology.

Studentdho graduate from Siam University MBA Englisbfaregram are w
for work in the international business environment. They will have maste
business principles and the qualitative ways of making decisions, in |
government.

\j\\\_] \x’gv\\v‘v‘&_
D Vijit Supinit
Dean
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Admission
There are two methods for admission at Siam University:

1. Transfer from an accredited university or college
2. By earning a passing grade on the Entrance Examination. The
Examination is available pacademacherm.

TransfefCredits

Credits previously earned elsewhere may be transferred for subjects tt
gl O mrf OglgrgrsrgmlgUOasppgasj sk,
and completed during the first yiedsiahstudiversity! Students should subm
[1] a request for transfer of credit (a template is available at the MBA offic
YO[ OrfcOamspgcOmsrjglcOdpmkOnpect
where the students hasW@ied®a& p b c Omp O_ "~ mt cOugj |

Qualifications
21 O _nnjga_| rOf _gOamknj crmcahdha@® af c|
proficient in Englilimese

1. Clear record of good behavior (criminal record)
2. Good physical healthestadl health without any communicable diseas
(exceptions may be made following the recommendation of a medica

The Graduate School of Business, Sié&ﬁOJlﬂv@MBm

‘SIAM UNIVERSITY



Having good behavior and good conduct
Working knowledge of English and Mathematics
Documents and fees for applicatiorxéonieatiance e
Application fees of 300 Baht
Successfully passing the entrance examination. Siam University ad
clrp _lacOcv_kgl rgml Or mObcrcpk:
subjects:
a. English Comprehension
b. English Grammar

N o Ok

The candidates who are not able to demonstrate a working knowledg
will be required to take one or more Foundatimhendiish semnrsser.

When to Apply

Applicants are welltpeae round. The academic yeanguts Jubyn
It is divided into 3\fitekririmesters. Then, apply in:

Trimester 1 Trimester 2 Trimester 3

Apply between Apply between Apply between
May dnd Auguist | September 1Danémber  Januakgndipril 20

Class begmdAugug Class begmdJanuary, Class begmdApril

How to join the program

There are 2 methodsss follow

1. Apptatioat Siam University

Z An applicean applyS@m University directyadmisstoire which
is located ™' floor, 8uilding. The nexttstée imtervieyeBean of the
Graduate School of Business or a lecturer of the program.

2. Apptatiofromabroad

Z An applicaeindsn application form (dowmlpplgowine with
supporting evidences to thedntdfamtidffice at Siam University; the addres
38etkasem Road, Phasingkoked Of@@iland.

IIIIIIIIIIIII



Z The application #&e WS do)lpagable via bank draft or bank transfer.
Below are the bank accodot igaymentfterwaadhail the transfer slip
showing the name of the bank. The amount and date of transfer.

I. Account name: Siam University

ii. Account Numb&rO0Q 52D

lii. Bank Name: TMB Public Company Limited

Iv. Branch: Siam University Sub Branch

v. Swift CodeBRMHBK

Z TheAdmissi@mmittee revithesipplication file and, if satisfactory,
provides #mpplicantth thiavitation letbespply for.visa

Z The studeah applyvisa (nronmigrant, category ED) at the nearest Th
Embassygarsulaienormally indicated in the invitation letter

Z Finallihe appliciinalizes admissibregisétthe University dampus
Bangkok
RemarkThe application can also be madéhdir@clgiuate School of
Businegd the folloveiddref The Graduate School, ofBuisiness

or Tel+688686866 «@B4570068 ext. 5336,
5339he Admission Caetet84570068 &kb1



mailto:mba1@siam.edu
mailto:vijitbot@gmail.com
mailto:vijit@siam.edu

TheCurriculum

Master of Business Administration 2017, Siam University
Thai, English and Chinese Programs

The Major Areas of Concentration:

1. Marketing Management
Financial, Bankingestthent Management
Human Capital Management
International Business Management
Hotel Toursmd Service BuMaresgement
Industrial Management
Digital Communication Management
Technology and Innovation Management
9. General Management

© N Ok DN

The MBA Cdrespiirement

An academicsyading in-Anidusonists of 2 semesters of 15 weeks each
and a summer semester of at ldastvBiaketries duration of study of each
subject is equal to that of a normal semester.

To complete the study, treditsabarned must be at least 42 credits (or
subjects). An IndependenCased@isi@dyuivalent to 3 credits and a thesis 12
credst

Duration of Study

Students must complete all the requirements for the degree within 5
years frohe tdate of enrollment. Any extension can only be made witl
Universitggulation. However, the penioodurto complete the degree
requirements must not be less than 1 academic year. The GPA of a stude
lower than 3.00 from tliet106al o

IIIIIIIIIIII



The Structure of the Program

The MBA program offers 2 options; a thesis optighgfiRopijpand a non
(Plan B)

Plan AThesis Option)

Students must complete the curriculum of 42 credits, consisting of 3l
requiremburse, with the GPA of at leasit&.G00&md 12 credits for the
thesis. The students must submit the thesis to a committee appointed by |
and pass thedafehse of the thesis. An acadEmiedrirce the thesis
mustebpuished in an academiagoaptable to the Ministry of Education or tc
be presented in a natiterabtiomal academic camériecarticle must be
published in the conference proceedings.

Plan A, Thesis Option
1. Foundatourse - credits
2. Compulsory core courses 15 credits
3. Selective oonese 9 credits
4. Elective courses of the major ar| 6 credits
5. Thesis 12 credits
Total credit 42 credits

Plan B, (Ndresis Option)

Students must complete the curriculum of 42 credits, consisting of 3¢
required courses and 3 credits for the Independent Study or Case Study, \
3.00 out of 4.00.

The student must pass the oral or written compnehe tise/éedctahinatio
study and must submit the Independent Study or Case Study report to a c
up by the University and pass the oral examination which is open to inter
and the report or part of the report of the Indepase SttuGyuahy ir @
publicized in a way that can be searched.




Plan,BloAThesis Option
1. Foundataurse - credits
2. Compulsory core courses 15 credits
3. Selective core courses 9 credits
4. Elective courses of the mbgiudye 9 credits
5.Free electmarse 6 credit
6. Independent Study or Care Study 3 credits
7. Comprehensive examination - credits

Total credit 42 credits

Course Compasition

Foundation Courses

The remedial or foundation courses are set for students who have gre
majors other than business administration major or graduated witl
administration major but whose academic background lacks the qual
specified by theatgaghihool committee. Such students must study the pres
remedial course without credit and the study reSotishall be either

5000 Introduction to Economics 3(36)

50®01 Basic Financial Accounting 3(36)

50602 Quatitative Method for Management 3(36)

508603 Technology Application in Business 3(36)

70€L00 Foundation English for Graduate Study 3(36)

Core Courses
Students must study 8 core course or 24 credits, divided into 2 groups ¢
Compulsory core cbweearses or 15 credits.

50610 Marketing Management 3(D6)
50®11 Financial Management 3(D6)
50612 Organizational/ideh 3(36)

50613 Strategic Management and Corporate GA(&6ance
70611 Research Methodology for Social Scienc8696)




Selective Core Clousetect 3 courses or 9 credits.

50614 Managerial Economics 3(36)
5015 Principles of Management 3(36)
50616 Managerial Accounting 3(36)
50617 Human Capital Management 3(36)
508618 Technology and Information Systems MaB@&ment
50619 International Baditenagement 3(36)
50620 Logistics and Operations Management 3(36)
70€01 English for Graduate Study 3(D6)
Course to be taken at the end of:study plan
Plan A
508630 Thesis 1700549
Plan B
50631 Independent Study or Case Study 3(D13p
508632 Comprehensive Examination no credits
Plan A

Students must register 8 core course (24 credits) and 2 elective course
the same study group with the GPA of atHaeggh8.8QdEitemust submit
the title of thesis for approval and must pass the thesis examination. TF
taken for study must not exceed 15 semesters.

Plan B

Students must register 8 core courses (24 credits), 3 elettee courses (¢
same study group and 2 free elective courses, making a total of 39 credits
students can select to register 2 groups of study of 6 courses (18 credits),
of 42 credits. Students must also register to stugyondasen8andyStud
Students must obtain the GPA of all courses including Independent Study
of at least 3.00 out of 4.00. The total study period must not exceed 15 sen

Comprehensive Examination
Plan 8tudents must pass the conmgxamanstiios with thg Gireele
examination requires the analysis of a case study by utilizing key subjec

IIIIIIIIIIII



administration, i.e. Marketing Management, Financial Management :
Management and Corporate Governance. I8tiide2scangpeigginsive
examinations and failure to pass the second comprehensive examinatior
the end of student status.

Elective Course
1. Marketing Management Group:

Prerequisite

Prerequiste®1Marketing Manageagihiorized by lecturer

In this gpoof study, students afadplaeléct 2 coBfaasd, 3 courses
or select B aperative Educatjoivdlent2 courses) and another course
from this group.

505610 Distribution Chanrladgiatids Manageme(®6)

50611 International Marketing 3(D6)

50612 Marketing Research 3(D6)

505613 Marketing Communications and 3(36)
Customer Relations Management

505614 Marketing Strategy 3(36)

505615 Digital Marketing Management 3(36)

508622 Ceapperative Education 6(8&))

2. FinanciBlanki@md Investment Management Group:

Prerequisite

Prerequisi®®@1®Dancial Managemd&t@a@fanagerial Ecoraw
authorized by lecturer

In this group of study, stRlzents cdn select 2 Bbamd®s3 courses
or select BQAL aperative Educatjoivdlant2 courses) and another course
from this group.

Money and Banking
50610 Financial Stratehyax Planning 3(D6)
50611 International Finance and Banking  3(36)




5085612 Real Estate Investment 3(36)
508513 Financial Reporting Analysis 3(36)
50514 Applied Corporate Finance 3(36)
02615 New Fioaah Innovations 3(36)

508616 Financial Management for Medium an@(36)
Small Scale Business

508517 Risk Management 3(36)
Money and Capital Market

50518 Money and Capital Markets 3(36)

5085619 Equity and Bond Analysis 3(36)

50524 Derivatives Analysis 3(36)
Corporate Financial Planner (CFP)

505625 Investment Planning 3(36)

508527 Insurance, Tax and Inheritance PlanniB¢6)

508630 Personal Wealth Management 3(D6)

50622 Cepperative Education 6(eB6D

3. Human Capital ManaGement

Prerequisite

Prerequisié®@1®uman Capital Managamtbotized by lecturer

In this gpoof study, students afaPlaeléct 2 coBfaad3, 3 courses

or select BT aperative Educatjoivdlent2 courses) and another course

from this group.

50%10 Information System for Human Capital3{&6agement
50%11 Industrial Relations, SeeiahWedbor UnBjixs)
508%12 Communication in Management 3(D6)
508%13 Seminar in Human Capital Manageme8(36)
50%14 Leadership and Change Management 3(26)
50%15 Negotiation and Conflict Management 3(26)
50822 Ceapperative Education 6(EBED)

IIIIIIIIIIIII



4. International Business Maltzgement

Prerequisite

Prerequisi@®1@nternational Business Managé#meéred by lecturd

Prerequisite International Business Managern

50®1Marketing Management| 5051Mternational Marketing

50®1®inancial Management | 50B1Mternational Finance and

In this group of study, stllzenss cdn select 2 Bbamd®s3 courses
or select BT aperative Educatjoivdleant2 courses) and another course
from this group.

50611 International Marketing 3(D6)
505615 Digital Marketing Management 3(36)
50611 International Finance and Banking  3(36)
50410 International Accounting 3(D6)
504611 ASEAN Economic Community 3(D6)
504612 International Trade and Investment  3(26)
504613 International Business Laws 3(D6)
504614 Logistics and Supply Chain Managem&(®o6)
50415 Doing BusinAS&HAN Plus Three 3(36)
50822 Cepperative Education 6(EBED)

5. Hotel Touriand Service Busitaesgyemembup:

In this group of study, stBdenis odn select 2 BbamsBs3 courses or
select S8R epperatiducatiafivaletat 2 courses) and another course
from this group.

50%10 Information Technology for Hotel and BeEgm

50%11 Facilities Management 3(36)

50%12 MICE and Tourism Management 3(36)

50%13 Planning and Development ofTSusismm&§Bo6)

50%14 Service Quality Management in TourisB{26)
and Senvgustry

50%15 Marketing Strategy footimel 3(36)
and Service Business




50%16 Strategy for Hoteisamd Service Busine$§36)
Management
50822 Cepperative Education 6(EB&D)

6. Industrial Manageaneap:

Prerequisite

Prerequisi@®2@ogistics and Operations Marageonzed by lect

In this group of study, stllzents cdn select 2 Bbamd®s3 courses
or select BT aperative Educatjoivdlent2 courses) and another course
from this group.

50%11 Facilities Management 3(36)
50610 ProjeEeasibility Study and Administrati@(®o6)
50®11 Total Quality Management 3(D6)
50®12 Operations Strategy 3(D6)
50613 Manufacturing System Planning 3(36)
50822 Ceapperative Education 6(EBED)

7. Digital Communication Mar@agement

Prerequisite

PrerequisB@@18€echnology and Information SystenorMarliage;
by lecturer

In this group of study, stRlzents cdn select 2 Bbamd®s3 courses
or select BT aperative Educatjoivdlent2 courses) and another course
from this group.

505615 Digital Marketing Management 3(36)
50610 Modern Business Management 3(36)
505611 Decision Support Systems and Negoti&(i®as
50%613 Digital Product Development 3(36)

508615 Information and Communication Techr8{®gy
For Global Competition
50822 Cepperative Education 6(EBED)

IIIIIIIIIIIII



8. Technology and Innovation Management Group:

Prerequisite

Prerequisti®®18 Technology and Information Systeansahthoai
by lecturer

In this group of study, stBdens odn select 2 BbamsBs 3 courses or
select 58P apbperative Educataivdletat 2 coursasil another course
from this group.

50%10 Big Data Analysis 3(36)
50811 Information System for Decision Makirg(36)
50%12 Knowledge Management and Learnin@(@ganization
50%13 Management of Informatiogyleobject 3(D6)

50%14 Artificial Intelligence 3(D6)
50%15 Information Business Management  3(36)
50%16 Cyber Security Management 3(D6)
50822 Ceapperative Education 6(86))

9. General Managéanenp:

Students can select courses from this study group or other study group
to sele@ coursesPlan Bo sele@& courses or seleg2XJ@dperative
Educatiogu@aletd 2 coursespardnoceurse frany stugyoup.

5@610 Entrepreneurship and Business Innova&(@rb)
50822 Cepperative Education 6(EBED)

Free Elective Courses

For Plan B, students can select elective courses according to their intel
study group so that, students can have broad knowledge. Students have t
elective courses.




Study Guide Plan:

Trimeste®ib weeks
Code Subjects Pla\ Plan B
50801 | Basic Financial Accounting + +
50810 | Marketing Management 3 3
50812 | Organizational Behavior 3 3
50819 | International Business Management 3 3
Credit 9 9
Trimeste®db weeks
Code Subjects Plan A Plan B
50602 | Quantitafitethod for Management + +
50611 | Financial Management 3 3
50617 | Human Capital Management 3 3
70811 | Research Methodology for Social Sci 3 3
Credit 9 9
Trimeste®dd weeks
Code Subjects Plan A Plan B
508613 | Strategic Managen@arpanate Govern 3 3
XX¥XX | Selective core ctsubgesct 3 3
xx¥XxX | Elective courses of the iZ@jijecea 6 6
Credit 12 12
Trimeste®ib weeks
Code Subjects Plan A Plan B
508630 | Thes®lan A 12 +
50831 | Independent StaGiyr@Stuehan B + 3
xxxxx | Elective courses of the ajbjentea + 3
xxxxX | Free elective c@siggect + 6
Credit 12 12
Total credit 42 credits| 42 credits

The Graduate School of Business, SiﬁﬁﬁQOJth@MﬁA

SIAM UNIVERSITY



Course Descriptions:

Foundation Courses

50800 Introduction to Economics 3(36)
Basic microeconomic theory; consumer behaviours, productiol
business theory, production cost, income distribution, as w
macroeconomic theory; measurement of economic activity, princ
ideas of theNS economiicypormulation, stability and international
economics.

508601 Basic Financial Accounting 3(3D6)
The understanding of basic concept of accounting, accounting p!
techniques and the general format of balance sheef@nd financial
decision making.

508602 Quantitative Method for Management 3(36)

Quantitative theories which are applied in business analysis,
probability, distribution of probability, hypothesis testing, the appl
the decision thawtgr various scenarios, correlation theory, regre:
theory, quantitative analysis by linear programming, game theor
theory, theory of decision making under uncertainty, optimization t
principle of maximization and minmes=tiorechsting, as well as
operation management research principles.

508603 Technology Application in Business 3(3D6)
Data and information sys$tenc®nterhporary businedsy system
relying on principles of data processingyitipgradmgedada well
as the analysis of organizational work system and other import:
related to computers in business which play a role in the decision
management in contemporary business management.

70€L00 Foundation English fat&&tddy 3(3D6)
RmObctcjmnOrfcOjc _plcpqUOCI e]
language skills of listening, speaking, reading and writing. The

IIIIIIIIIIIII



grammatical structural base will be used to help students use the
corrdgtat the lo@emtermediate levels.

Core Courses

508610 Marketing Management 3(3D6)
Contemporary marketing techniques, consumer behaviors, markei
analysis and forecasting of market demand, selecting strate
managememarketing mix, planning, organization, control and eva
marketing results as well as the analysis of problems and sol
marketing, including the organization of network marketing as
marketing channel direct to the consumegs thnthmit goin
middlemen, Use case studies.

508611 Financial Management 3(36)
Financial concepts, financial management, the analysis and uti
financial reports, cash flow management, mobilization of capital in
markets, stmgcof investment budgets, dividends, the cost of capite
emphasis is placed on the principles of high level financial mana
financial institutions.

508612 Organizational Behavior 3(3D6)
The behavior of organizations in theory and practice, especially |
making as well as the behaviors of individuals in the organizatio
and operations within the organizations for effective managen
control. The emphasis is1dy dfigosychological aspects and various
experimentsch are helpful for management and decision making.

50813 Strategic Management and Corporate Govern3(f)
The setting up of strategy and the determination of mission, policy
business strategy at various levels as well as the administration c
its evaluation, and analysis of various scenarios and alternativ
context of corparaengnce in the organization, which take into acc
the interest of all stakeholders within the philosophy of sufficient .




50614

50815

50816

50817

for good practice and sustainable development of HM King Rarnr
case study and bgamessto help making.decision

Managerial Economics 3(3D6)

The application of economic theory, both macro and micro, in
making as well as the analyses of consumer demand and the che
of markets, production and cost, price tluemigiobusimss
different market structures, e.g. perfect competition, monopa
allocation of resources to maximize production and profit, wi
understanding of the macroeconomic environments and the
technique to analyses the macsdueatmromic

Principles of Management 3(36)

TOOdIE@Qy to madgEndepodud@)oo@ad services

toDd@et the needs and wants of the market, and how the manager
aOaniza@BsurdiS peoples, fimaaoel equipment) towards
that goal.

Managerial Accounting 3(36)

To study the use of accounting data in planning, coordination an
financial budget analysis, the relationships between financial budg
sheet mmr I mrcqO_ | _jwqggO | bO _sbgr
of costs, method of total cost accounting and variable costing,
costing, analysis of the varied results of production cost, the re
between cost, volume grakeprsifits making under various alternative
investment decision making, budgeting for plamfing and ¢
Measurement of balanced performance and determination of trans

Human Capital Management 3(3D6)

Role and responsibifitanagers in the management of human cap
covering ethics, planning, recruitment, training and development
capital. The study of the concept and system of evaluation a
management of pay, benefits and other remuneration.

IIIIIIIIIIIII



508618 Techwlogy and Information Systems Managen&(36)
Utilization of information technology to gain greater sustainable
efficiency and effectiveness from operational and managerial sy
components of information system for enawmlageandrfyrbtions
of information system for management strategy for business and f
Technology planning and transfer, design of the organizati
development of technology.

508619 International Business Management 3(36)

Philosopt and principles of international business managemen
amkn_pggml OmdOrp_ | gl _rgml _j Od
operation systems, planning and transnational control, human
policy, business environment as welluasisstudy r&aong to
efficient management of policy and operations of international
Process of international business negotiations, protocol, success
tactics.

50820 Logistics and Operations Management 3(36)

The analysis and design of production systems in decision maki
principles of organization of various resources for production and
into goods and services, the delivery of productive resources, ¢
services in various staffesenitl and effectiveness, to enhance th
ability to analyze and make decisions, strengthening competiti
different environments, planning and management of production,
sequencing, quality management, logistic managgwent and te
management of product and process.

70€L11 Research Methodology for Social Sciences 3(36)
Reseadbtho@®ari@cen@®luding both  qualitative  and
guantitative research, research design. Research tools, random s
colletion, and data analysis. The use for statistics in research,
research report, assumptions and hypothesis testing. Using rese




for decision making and references, as well as the ethics involv
research.

70@201 English feraduate Study 3(36)
The English language for the purpose of writing, reading, and
searching by coaching skills of writing, reading, listening, spe
presentation techniques in order to write academic papers and t
tha own academic continuity. Using international recognized star
to evaluate the English performance in each reference skills.

Course to be taken at the end of:study plan
508630 Thesis 12(@540)
Seledbpics or problems of interest for stu@lesg¢srichdehich
relates to subjects of concentration by using a research methodolc

508631 Independent Study or Case Study 3(3135)
Select topics or problems of intere@tdystheestbjects of
concentration whicmathume doing a business plan, working syste
development and giving recommendation. Then, present by report

508632 Comprehensive Examination no credits
To test the knowledge and the@hilitthéoknowledge and the
learning experiences in the prescribed related fields of study
iImplementation or research. Comprehensive examinations can be
or written or both, in the prescribed areas of study.

Elective Caourse

508622 Ceoperative Education 6(B60)
Students will be trained as a temporary employee for a semes
workplace. Then, they must present their performance results
operation educationa@advisooperation employer from the
workplace.




508610 Distribution Channels and Logistics Managema(&6)
Marketing channel for merchandise and services, effective anc
distribution network for goods and services, concept for logistic me
customers servicing, informagiomayatgement of inventory and
direct sale strateglevigdluMarketing or Network Marketing, using ¢
studies.

505611 International Marketing 3(3D6)
Concepts of marketing management in international businesses f
anddetermining relevant strategies consistent with international
environments. Subject content covers the analyses of market diffe
political, legal, economic, financial and cultural environments and
behaviors in the foreigs.dOtgdnezation planning for operations, an
also the determination of marketing mix strategy for foreign marke

50612 Marketing Research 3(3D6)
Research process applied for research conduct in marketing deci:
l.e. a samplhgcson, a survey, an interview, data collection via j
telephone and other data collection, data analysis, research writin
from previous marketing research and then an exercise in writir
reports.

505613 Marketing CommunicatidnsCustomer Relations Management
3(P6)
Key principles, strategies and tactics of Integrated Marketing Corr
(IMC), emplacinggamgninteractivduotismal process of brand
communication planning, execution amdl exallortigrihe various
methods of communications, including advertising, sales promoti
marketing, public relations, interactive and interpersonal contact
the synergistic effect across communication approaches and the g
of d relevant stakeholders in such a way that brand value is ma
Evaluation and draw up plans of marketin@®@atagyufication.
keeping existing customers, attracting new ones. Case studies.




50614 Marketing Strategy 3(36)
Marketing strategy of business organizatdih emitiespn
emphasizing the influence of consumers on purchases of goods,
environments on decisions to devise strategy for marketing mi
strateqgy, pricing strategy, yetaibstiatggtrategy, distribution channel
strategy and market communication strategy or market promotiol
Marketing process starts from planning to put the marketing mix s
practice.

508615 Digital Marketing Management 3(3D6)
Electronic commerce concept, planning electronic commerce
various technology concerning the security system and paymet
legal framework for electronic commerce, the application of el
commerce in various businessvaisimgpanadmarket promotion,
including Web design, website advertising, strategy and factors
success.

508610 Financial Strategy and Tax Planning 3(36)
Principle of financial management, and financial control of a comj
longerm and short term. Principles of loan, investment and risk .
Implication of financial structuring and dividend payment policy.
and importance of taxes on strategic financial planning of a com
study of tax to determine #my stragiure and investment in the
appropriate assets. Using case studies.

50611 International Finance and Banking 3(36)
Key concepts in international financial business management. In
Monetary System, balance of paymert3)arigeeignarket.
International parity conditions, financial risk management, currer
and options, exchange rate risk in trade settlement and business
translation risk in financial statements. Funding from internatio
marketsdainom international equity market, foreign direct invest




international portfolio investment, international capital budgetir
international working capital management.

50612 Real Estate Investment 3(3D6)
Principles of finan@igemant and investment in real estate busine:
Markets and relevant institutions in real estate business. Project
study and project financial support, related government policies
systems. Return analysis anakdsgisiodel.

508613 Financial Reporting Analysis 3(36)

Basic concept about financial statements/report analysis and Int
Financial Reporting Standard (IFRS) and accounting standards ir
see financial positon, strong or weaklkirpoiftaroinipe ger share
(EPS) concept and factors affecting EPS. Inventory analysis, |
analysis. Income tax accounting. Financial debts analysis, leasir
1 bOmddO” j 1 acOqgfccr Obc rq, O
welf@s. Analysis of intra company investment, merger and act
International operation analysis. Financial report adjustment. Ca
about financial report analysis for each group of industry.

50614 Applied Corporate Finance 3(3D6)
To stu@® structure of financial knowledge and instruments in co
financ€ase studies about financial statement analysis, working
management, Decision making for long term investment, funding
analysis, dividend payment policy and company valuation.
mobilization concept to create corporagergaowtiacauesition,
corporate risk management, roles and importance of tax in c
strategies. Implication of tax structure in determining corporate str
capital investment in assets consistent with corporate business. Te
theorgnd concept in Financial Laboratory.

508615 New Financial Innovations 3(3D6)
To introduce students to financial innovations and new product
financial sy§@emvjding a general understanding of the financial evo




process, theses and consequences of financial innovations, and tl
and value of these innovations, covering such topics as theory c
innovation, the financial engineering process, birth and growth
financial products, (Including FinkédmaemdiBaocial innovations
and new debt, equity and derivative products, and the role of th
financial instruments in financial, investment and risk mana
Motivations of financial innovation and methods to design f
instruments teescbmplex financial problems and enhance investnr
returns.

50616 Financial Management for Medium and Small &) Business
Principle of credit management for retail customers, credit analysis
customer, financial productstaraddrdaiculation for retail customers.
Basic legal knowledge about contract laws and loan eollaterals. D
up, collection process and managemientnaigdrans.

508617 Risk Management 3(36)
To identify, assegwiamitze risks (i.e. the effect of uncertainty o
objectives), to be followed by coordinated economic application of
to minimize, monitor and control the probability and/or impa
unfortunate events or to maximize the realizdaies ©hepportun
objective of risk management is to assure that uncertainty does r
the endeavour from the business goal.

50618 Money and Capital Markets 3(306)

Concept of short term and long term funding for business pt
Mobilization of short and long term funds in the money market, issi
and long term financial instruments. Mobilization of long term fun
capital market, structures of capital market, money market and
institutions in ThailzatchgFbf equity. Investment in the stock anc
money market. Investment concepts and methodoigig in each me
subject is useful for students in their preparation for Single
Examination: CFP Module 2.




50519 Equity and Bond Analysis 3(306)

Basic principles in equity analysis, common stock valuation by
discount model (DDM), b¥ldwed-Cahmodel, by residual income (RI
model, and by relative approach. Warrant valuation method, comt
valuation for listed compé#medsgldygses of industry, equity portfolio

management, Basic knowledge about bonds and their investmen
valuation of bond and their returns. Risks in bond investme
measurement of bond price fluctuation. Return rates and return

and bond investment strategies. (This subject is useful for studet
preparation for SIC : CISA level 1, CFA level 1)

50624 Derivatives Analysis 3(306)

Overview of financial instruments called derivatives, future/forwarc
options and other forms of derivatives. Development of derivative
Thailand. Pricing analysis concepts for derivatives. Future contre
options analysis. Risk management in derivatives investment
mechanism and investmantesech derivatives, Thailand Futures
Exchange (TFEX) M@®etu&E BEDptions, Stock Futures, Stock
Options, Gold Futures, Interest Rate Futures, Agricultural Futures
(AFET) Market. (This subject is useful fopstpdestionnfaheir
Derivatives License Examination: CISA level 1, CFA level 1)

50625 Investment Planning 3(36)

To study how investment can create business and personal wealt
return analysis for single stock/securitplendtotfalipatieory

and stock and financial instrument valuation models. Principle of i
"wOsqggl eOdsl b _kclr jO I bOrcaf
behavior, asset allocation, and investment planning and p
management. lijsct is useful for students in their preparation
single license and CFEEMadhitation)
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50627 Insurance, Tax and Inheritance Planning 3(3D6)

Basic knowledge about insurance planning, risk managemen
insurance, life insurance, health insurance, casualty insurance. Pi
an insurance plan. Meaning of tax planning, roles of financial p
various types of tax platinatjn&pgf tax planning and case studies
Inheritance planning concept, basic knowledge about inheritar
planning process for inheritance, inheritance tax. Tax and in:
planning. Techniques in financial statement analysi. and financ
(This subject is useful for students in their prepar&éomnl for CFP Mc
Modul@xaminations).

50630 Personal Wealth Management 3(3D6)
Basic knowledge about financial planning. financial tools for mans
personal weattHigmidity, time value of money. Collection and anal
of personal financial information Basic knowledge of personal in
basic financial information for personal income tax calculation anc
Preparation of a financial plan, basibdutorgkr@gnent planning,
social security program, government pension fund (GPF), provi
mutual funds for retirement (RMF) risk management in retiremer
investment for retirement planning, retirement planning proces:
individysdrson and for a business owner. Roles and importance of
planning for retirement planning. (This subject is useful for studel
preparation for CFP @®Fdafeial Planning and CFR Module
Retirement Planning examination).

50%10 Irformation System for Human Capital Manage(83i6)
Information systems for human resources management i.e.
npmep _k*Ob _r_ >~ _gqcOgwqgrck*Ob _r
system, design and development of computerveftwaignfor effecti
resources management.




50811 Industrial Relations, Social Welfare and Labor3{&i6hs

Concepts and theories about industrial relations, roles and respo
industrial relations within organization, role of government, empl
employees in industrial relations process. Laws about industrial
demand and negotitikoneseof labor disputes, business closure, an
litigation in labor court and creation of better understanding k
employers and employees. Study of welfare system, social we
setting of security and establishment and, role of labor unions.

508612 Communication in Management 3(3D6)
Importance of communication for success of business executives,
better understanding and skills for effective communication. Facto
people, people and organization thamuoflieaimn coanagement.
Analysis of communication setup and channels for individuals at
direct and indirect communication. Practical exercise about comr
methods to meet the set objectives.

50%13 Seminar in Human Capital Management 3(36)
To analyze and discuss theories and concepts of human re
management for application to problem solving, policy setting,
decision makings in selection of various topics for research ar
resources management in presentehyiusing case studies.

50814 Leadership and Change Management 3(3D6)
Leadership theories, leadership styles, role of leaders in bringing
the organization, ethics of leaders, Change concepts and
management to keefilppoesent and future situations.

50%15 Negotiation and Conflict Management 3(36)
Theory and, process of conflict management and negotiation
organization. Framework of conflict analysis and techniques fc
resolution. Rblexecutives in conflict management, conflict dimen:
and psychological dynamics between person, organization anc




strategy and methods compromise and arbitration. Application c
and tactics performed for fair negotiation.

50410 International Accounting 3(306)
Accounting and international financial reporting, concepts of
planning and accounting conversion policies, conversion of
currencies. Impact of economic environments to international ac
report and data disclosure in financial statement for international
accounting standard and international accounting audit, financial
and tax analysis relating to international business.

504611 ASEAN Economic Community 3(36)

Theories and types of economic integration, the theory of customs
the benefits of economic integration. The movements for regional
groupings, in particular the development and emergence of the
Economic Community andccth@ninipe world economy. The
emergence of the other regional economic groupings, with the en
ASEAN and Asia. The study of the economies of areas or regior
important to ASEAN and ASIA.

50412 International Trade and Investment J306)

Concepts and theories of trade and international investment. E
exchange rate on trade and international investment, trades bal
balance of payments, international financial system and intet
financial organizationspriodraties organization, trade and economi
integration, trade barriers, trade measure and trade policies, int
investment promotion. Import and export process, rule, regulal
customs procedure, search for target markets. fagsis of prok
threats of import and export from case studies. Planning and st
export promotion, financial institutions and export promotion orge
international organizations relating to promotion of export and
policies and exportq@udoyidhie government.
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50413 International Business Laws 3(306)
The study of the legal system governing international economic re
principal content and mechanism, treaties relap@tetdscopy rights
sellifgantracirad@gree medT@ ey ulati@e@atiMydriernational
trade, trading traditions and others, Thai legislations relating to in
laws as well as international organizations involved in internationa
and international business. lagalysisldéms and issues affecting
international business.

50414 Logistics and Supply Chain Management 3(306)
The development of logistics system and supply chain to support
business organizations, taking into consideration overall activitie
communications, inventory management, warehouse mane
transportation and plant locatigsisTdfetlaahpact of logistics and
supply chain on efficiency of business.

50415 Doing Business in ASEAN Plus Three 3(36)

Preparation and searching for business opportunities in the ASE/
especially around Thai border, including the Plus Three Countri
Japan, Korea) that ASEAN have free trade agreements (FTA
emphasis is on the study ofrtitesgstamas and business operations
in the ASEAN Plus Tree Countries which are targets of Thai
especially in trade, finance, investment, manpower and resources
particular working opportunities in architecture, engoe=er and heal
which are now open in ASEAN.

50%10 Information Technology for Hotel and Tourism3(3)6)
Information technology for hotel and tourism management which
making decision for management and customer service with effect

50%11 Fatities Management 3(3D6)
Applying concepts and theories in the management of organizat
management building, i.e. management process, the setting up of
with responsibility to manage the building, procuring and co
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cosgnkclryg*Oamkngj gl eOpcnmpr c
documents, publicity, crisis management, improvements and
assessment.

50%12 MICE and Tourism Management 3(3D6)
This course examines the lucrative (Wi€Hingsiustigentives,
conventions, and expositions) that caters to the needs of busines
festivals and events (ranginge¥ents feegammunity celebrations)
that serve as tourist attractions for pleasure travelers. The role of
convention planner, destination management companies, hotel al
industries and organizations, incentive tourism strategies and the
of dourism.

50%13 Planning and Development of SLstgisiable  3(306)
Process of managetoantmof that have sustainable impacts to the
environments and the ecosystem. The relationship of tourism to
soctoultural and physical environments. Development tourism de:
and the concept of sustainable tourism.

50514 Service QuMignagement in Taurs®erviodustry3(36)
Management and methods of providing service quality in tourism
be highly responsive to customer needs, principles of continuot
qguality development, quality rating, anaigsicnaoi sapylce
strategy, development of service system to include training of n
involved.

50%15 Marketing Strategy for Hotehiidiersine BusineS$306)
Theory of direct marketing and service marketing for practical use
and tourism industry. Concepts include marketing mix compo
product§ presentation communication and (diistorien
retention, service deliveries, systemibasetlisteategic marketing
for hotel and tourism applications.




50916 Strategy for Hotel Tandsgervice BusdieszsgemE(Eo6)
Business practice of sustainable management strategy for internat
and hospitality, system to manage international hotel chain, lea
tools to analyze and sddwespiolinospitality management, including
the study of cost and the basics of revenue management, in inclu
the hotel industry and learn how to apply poéstayaodlsength
and how to measure revenue management performance

50610 Pract Feasibility Study and Administration  3(3)6)
Project feasibility analysis; significance of effective stake
communication within the project; technological analysis; strat
project team selection; the analysis of pmdogréfeayigternal
project strategy; cash flows analysis; the dissemination of WBS
breakdown structures and the effect of cost structures on bidc
contracts with other organizations outside of the project team.

50611 Total Quality Maneent 3(36)
Philosophy of total quality management. Principle of continuou:
development. Principal tools used in the process of quality deve
Factors affecting quality and the search for causes and reductior
affecting quality. Quality standards such as I1SO.

50612 Operations Strategy 3(3D6)
System of auditing strategic operations, to check the balance
business strategy and business potential fundamental operational
business with the aim to reduce the costs and time of operati
increase quality of operations.

50613 Manufacturing System Planning 3(3D6)
Planning and production of industrial products. Project manageme
of inventories, llopknaning, management of networkers, the analys
production system by studying the various model of different man
systems, measurement methods of efficiency of production
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inventory system during process of productiblentSomtrtiieof pr
production process, as well on corrective measures.

50610 Modern Business Management 3(3D6)

To study the impacts of new technologies and media on manag
modern business which has numerous varietidgantdhiéire is a sig
in favor of the customers, who now have more control of the rel:
than ever, and technology has brought in new media channels ar
norms. The role of business and management has altered in acco
the changing scopdeantimanagement. This course also includes
ability of sense making, cross culture, new @idiantteyacy and
professions such as Data Scientist and Big Data Analytic.

504611 Decision Support Systems and Negotiations 3(36)
Management science techniques for informed decision making
develop skills in negotiations. Topics will include regression analys
suitable decision models, the application and sensitivity analysis.
risk analysis and bimudatisrs models. Emphasizes will be on digit
including telecommunications managerial problems, model dev
and the use of software packages for decision support.

504613 Digital Product Development 3(3D6)
To broaden the professibedddmegarding managing and developir
information and communication technology products. It includes
process framework and information framework. The applical
information communications technology to be used in practical
orgaizon planning, national planning and integration in the society

504615 Information and Communication Technology for Global Compe
3(3)6)
The study of the use of information and communication technolog
and secure competitive adhentage, of information and
communication systems to sustain effective positioning in an
convergence of communication industries that can change the indi




50810 Big Data Analysis 3(3D6)
Demand and sources ofSBlgdiataand processing and presentatiol
of information that changes constantly, both in the quality, divel
dynamics. Scientific analytical techniques the analysis of data in
media and web, Techniques in the constructaon datalmgledge fr
and sources of information in social media.

50811 Information System for Decision Making 3(36)
Models and instruments needed to help make decision. Ider
mpe | gx _rgml UqgOgl dmpk _rawmml Ol ¢
technology and application systems that support those needs ar
competitive advantage at all levels, from operational to strategic, ir
resolve issues involved in acquisition, deployment, and oper
information systems.

50%612 Kmwledge Management and Learning OrganiZ{G06)
Knowledge management concepts, knowledge types, transm
knowledge, Using technology for design and development of knov
intellect of people in an organization, knowledgélenasiagement f
success and failure factors in development of knowledge mar
system by using case studies.

508613 Management of Information Technology Proje8(36)

Project Planning and scheduling, process design, project manag
coordinatiorunderstand the factors necessary for successful mana
of system development or enhancement projects. Both techni
behavioral aspects of project management are analyzed. Manage
systems integration issues; metrics for pnbjertdnsyséE@m
performance evaluation; managing expectations: superiors, us
members and others related to the project; determining skill reqt
and staffing the projeeffecibgtness analysis: reporting and
presentation techniqudfeciind management of both behavioral an
technical aspects of the project.
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50814 Artificial Intelligence 3(36)
Definition of Artificial Intelligence includes scope of intelligence,
heuristic search techniques. Krneevisdps ieptes, using predicate
logic, using rules for representing knowledge. Symbolic reasor
uncertainty, statistical reasonirandifieaktseliotures, streng slot
andiller structures, game playing, planning undenstaradjag. Natura
processing, parallel and distributed Al, learning, connectionist
common sense, expert systems. And perception and action.

508615 Information Business Management 3(3D6)

Theories and concepts of managememfappbkt@ldotsiness,

such as telecommunication service, software, information provide
research, news and entertainment service, and education and tr
study will focus on the nature and value of information, the organ
informiarbased business, information marketing, information tech
and information project evaluation. Workshops to enhance practic:
also be included.

508616 Cyber Security Management 3(3D6)

Control and data classificataphgrgodgisk management. Design
and creation of disaster recovery pans, computer policies and
system security architectures and physical security controls. Lega
computer security: auditing in a secured environmelayand managir
today security administcddss pmojects will focus on security
management in mainframe, midrange and network environments
research assignments and basic policy creation.

50910 Entrepreneurship and Business Innovation  3(336)
Meaning and development path in becoming entrepreneurs, devel
creativity and attribute of entrepreneurs. Problems of SME busines
for business opportunities, business plan and search for innov
process of innovasipplications for commercial purposes.




Evaluation and Graduation Requirements
Evaluation and Graduation

1. Evaluation must be made for every course that students registe
semester. Evaluation can be made during the semester by a te
assigent or any other means, and at the end of the semester |
examination or by any mean of examination suitable for each course.

2. Evaluation can be measured by symbols representing credit figures &

Grade Definition Numerical Equival
A Excellent 4.0
B+ Very Good 3.5
B Good 3.0
C+ Fairy Good 2.5
C Fair 2.0
D+ Poor 1.5
D Very Poor 1.0
F Fail 0
Symbols Definition
I Incomplete
S Satisfactory
U Unsatisfactory
AU Audit
P In Progress
w Withdraw with Permission
X Awaiting redwiing the process of re!
Thesis, Independent Study or Case

I Incompleteghen students fail to take part in the examination du
situation beyond control or fail to complete assigntoent. To chat
a grade must be done within the following semester. Failure to ¢
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result in an automatic F result which has to be recorded and c:
in the GPA.

Satisfact®ysed forcralit course.

Unsatisfacierysed for-cradlit course

AU Audimeans registration to attend a course without credit.

P In Progrdes courses in progress and with no evaluation withir
semester that students register. P will be changed after evalua
must be made within the next 2 sentegtes<inBeyP will be
changed to F or U.

W  Withdrameans withdrawal within the mandatory time limit wl
students request to do so or ordered to do so.

X Awaiting result during the process of research for Thesis, Inc
Study or Case Study.

3. Evaltian of result of comprehensive examination, thesis, quali
examination and foreign language examination is as follows:

S Satisfactamgans satisfactory result or pass.

U Unsatisfactaneans satisfactorgsult or not passing the
compreheasexamination or qualification examination in the se
examination. For foreign language examination, there is no limit

4. Passing grade for each course must be the following:

a. Forampulsory core ctluesgrade must not be lower than C. If
lower, students must register for the same subject until the gr
lower th&his obtainkdcase of selective core courses, the same
another selective coucss be selected so as to obtain the grade
not lower than C.

b. For elective courses or free elective courses which obtain grac
the same courses or different courses can be selected for regist

5. Calculation of credits and GPA.

a. Only credits of courses having grade C oedifginezrednt be us
calculation. The grades for courses having grade D and F
calculated for that semester and for GPA.

cwm




b. In case the student register for any course more than once, the

credit must be calculated and used for GPA calculation.
6. Examinations

a. For registered catusients must takeegsarfon all registered
coursesxcept audited courses or counsdciealiydtaasturer
responsible for thescsuinsgtie grade in offiocrako the
Graduatih&ol withthdhys after examination.

b. Comprehensive examination is the written or oral examination
Degree Plan B consisting of key and related courses unt
responsibility of the Comprehensive Examination Committee.

c. Thesis examination is an atianetcatest the understanding of
the student in the Thesis of Master Degree Plan A conductet
Thes@mmittee, and the thesis work must be published or pari
has to be accepted to be published in a journal or academic p
or presené¢@n academic conference which has proceedings.

d. Independent Study or Case Study report must obtain a grade
higher and part of the report must be published in a manner the
searched.

e. Comprehensive examination is conducted by thee approval
Graduate Sébhauhittee which sets the regulations and procedure
the examination.

Graduation Regulations
Graduation of Master of Businesswudshivateatadiowing qualifications:
1. Obtain enough credits as stipulat@dagyahe MBA
2. Gain a GPA of at least 3.00.
3. For Plan A, having studied all required courses and having obtained
out of 4.00, having presented the thesis and pass the oral thesis ex:
the The@snmittee and the Thesis or parisdiaimg Plddished in a
journal or academic publishing or presented at an academic confer
has proceedings.
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4. For Plan B, having studied all required courses, with the GPA of at I
of 4.00 and having passed a comprehenshe éxaersiazionayl
promote the publication of research work in a journal or media or
publishing or presentation in an academic conference which has proc

5. Termination of Student Status

a.
b. Resignation with approval

C.

d. Order by theiversity as a result of not following University regul:

K.

Death
Graduation

or failure to pay tuition fees.

GPA lower than 3.00 at the end of each semester when the tot
registeliedhot yexceeding half of the total credits of the program.
GPA lower than 3.00 when total credits registered are more the
of total credits of the program.

. Having studied the full 5 year period permitted.
. Not passing the second comprehensive examination.

Having maintained the student statusbesitowlethd\yi the
program.

. Sentenced to imprisonment by the court of law, except for

sentences or guilt by negligence.
Having been expelled from university for inappropriate conduct.

Students who apply for graduation must meet alhpedlifitations anc
present regulations of the University.
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MBARegulations and Reggirement

Visa Renewal

The international relations office, locafexbooftBeilling 19, assists
international students inctteagtiident \asal visa renewal

Student Visairfmargrant ED) for 6 month when registering 4 subjects in
semester and afterwardsydar when registering for 4 another subject
Subsequently, visa will be for each semester until graduation.

Four wedledorthevisa expires, application dogsiranisubmitted
the international relation office in order to apply for visa extension.

Once The international relation office receives all the documents. The
send them to the immigradiresutvhich will issue a letter within 3 weel
permitting the requested visa.

Then, the students will need to go in person to the immigration office
necessary documents (passport, letter from Siam University, fee, etc.) to 1
iIsue. The visa fee is 1,900 Baht.

NOTHf the students enter Thailand with a tourigunisagaedbiyeed

obtain a Aommigrant (ED) visa in order to study at Siam University, in mos;
students must THaaiamohd apply for visa from dbedadeabassy or
onsulate.

Please refer to the wésikimktry of Foreignféfiafosiate details:

fonmorednformidio82570068 ext. 5361

Register Online
Students not having passwords fonlnegatrabomticeRegistration
Department Builiﬁiﬁtg)dﬁbr can enquia02450068 ext. 5A8ntouts
from onliregistration can be used to make payments at Finance Departme
19 Floof'ar can enquie@480068 ext. 5400
Detalittps://home.sis.siam.edu/registrar/login.as
Remarkhe MBA Students will register online staéingftem their 2
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http://www.mfa.go.th/main/en/home
https://home.sis.siam.edu/registrar/login.asp

Course Addithdrawal

Students may add and or drop ocewses\eEfre the end ef the add
andirop periodhe early phthe term, as published in the academic calenda
class schedwydilling out and processIMTAXRAWAL COURSE form. Studen
are entitled and will not get a withdrawal mark (W), as long as they dro
before the end of tdeogmietiodf that seme&krdents, who withdraw from a
course and add aatthessame time, substituting one for the other, do not r
to obtain a refund or make a payment.

The form is available at the MBA Office, fill it out amgbioawae itysigned for
the Program. Then submit th&Rezgstation Department'Btliddiiy 12
or can enquit24570068 ext. 5208.

Attendance

Students are expected to attend all classes. A minimum of 80% att
mandatory. There arehor@esutcuts from classes. Irregulaor attendance
attendance lower thana§Oeésulthe loss thle right to sit for the final
examination of the respective subjects for which you were excessively
absent more than 20% of the classes).

In case of unavoidable absences, such as illness or death of a family
umpi OkgggqcbObscOr mOrfcOqrsbclrygCc
U _tmgb_ "~ jcO_ "“gclacqgOksqr O cOnpmn
certifieafrom a duly registered hospital. Failure to provide proper documer
result in absence.

Examinations

Students who could not take their examination and are willing to t
examination out of schedule by the following reasons:

a. Sicknessc(br Certificatxiéd

b. Accident (police stdtermesded

c. Work engagement outside Bangkok (letter from the company needec

Studerttave to bringtidence document to MBA officer and do the followi
Processes

1. Hlla request form.




2M r _gl OrfcOjcarspcplUgOncpkgqgqggnr
3. Obtain the approval from the Dean
4. Wait for the consideration within 2 weeks.
5. Contact MBA office for the examination
If Consideration Not Approved
1. Studentsroainake their exammatairschedule
2. Students smdtcally gebBeagfor the subject.

English Proficiency Level for MBA Graduation

In th&iam Univensitgulhcement dated JuneallSyIB&L Gradwites
the ID later thaarebdequired to attain the English Proficiency before gradu
follow :

CU TEF
TOEF TOEFI
q
PROGR/A TOEIQ [ roeria g | 'ELTS CEFR ELLIS

MBA Engl

600 | 500 | 180 60 5 B2 9
Program
MBRhines o0 | 450 | 120 50 45 | B1 8
Program

ELLFacement Test (English Test for Graduation)
Students without the required TOEFamMidicdt8datmm/apply for
English Language Proficiedey thesELLIS Test Program conducted by the
of thivlaruey Libr&fods, YBuilding, Siam University, using the Financial |
The score obtained must be 9 or 8 as indicatedrartherabhtorentzinde,,
calD2450068 ext. 5334
Remark:
1. ELLIS Languagedivesdtidgo 3 sections as follow: Vocabulary, Grammr
and Listening and test period is 120 minutes.
2. For MBA students, at least8geiukt be obtained for Thai and Chines
prograand LeveldHerEnglmsbgram.

IIIIIIIIIIII



3. When students reach the required Level9, the test result could be C
with chaafel 00 baths per page.

4. Students can check ELLIS Language e $ieluinstabled fere
month at facebook: MBA SIAM UNIVERSITY

Turnitin
Standards for Research works

The President has announced the guideline on December 15, 2016
Turnitin Program to check all Independent Study (IS) and Thesis to pre
research works. All research works (IS and Thesis) cannot have more
similarityotifier sources. Before submsiagctheork, students can check with
Tumitin Programaatiay LibeanBflood d' Buildifkel. 02570068 ext. 5334
on either Tuesdagtorday [during 10630apm. ]
Email: mbasiamturnitin@siam.edu

Procedure to Obtain Research Number for Thesis, Independent Study
Study

Thesis and Independent Study submitted to the University for grading
for graduation must have Ressanvhittucdrebe obtaineddipwing
procedure.

1. Prepare thefigadgtof the 1S/Thesis report in both M& Wt dryd PDF
renaming them, part by part, as per Siam University research
instruction. After saving them into a CD ROM, take that CD with the
(hardopy) and the Data Submission Form (with the NtB#dean's sign
Financial (aipositeMaruey Libarthe"8lood ' Buildiyibel. 02
4570068 ext. 684ther Tuesday or [datimdah0:00300.p.m.]

2. After pcbecking and CD sudamisgam 1, take the final report and the
SubmissiomHAartherMioeOffice of Research D&taimagson the
18" (and a half) fidbBuildinGel 024570068ext. 58Zubmit the
(hardopy) reparid obtain the research cmueitiesy Tuesday or
Saturdaring 10:00-3:60 p.m.]

3. Make phatopyof the coleied Submissioragomemdhd return
one copy toMaruey LimeyhéheﬁIoorancSubmit the original copy of
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the compleRata Submifsion back to MBA Officétflootie 3

Buildingo be used later to applyadomtiom. case of any
guestion/suggestion, please feel free to visit the Fbféhcial Lab or
82245@Aj.SakchaiMee Amorntiyangkoon) duong Toléisdainours

Saturday.
CD Format:
. File Name
Segment action of conte
Word PDF
1 | Theaveof research lcov.doc 1covadf
— .
5 The certificate of research 2 certificat 2 certificats

signatures*
The abstract of research *\\ 3.researcher nani 3.researcher nam

3 signatures* surnandec surnanpelf

4 | Theacknowledgement of res 4.acknowtedgeme 4.acknowtedgepaé
5 | Table content of research 5.table comtlot | 5.table competfit
6 | The first chapter 6.1chaptddt 6.1chaptpdt

7 | The second chapter 6.2chaptdde 6.2chaptpdt

8 | Thehird chapter 6.3chaptdo® 6.3chapteds.

9 | The fourth chapter 6.4chaptdot 6.4chaptpdt
10| The fifth chapter 6.5chaptdds 6.5chaptedd

11| The bibliography of researc 7.reference.do 7.reference.pd
12| The appendix of research 8.appendix.dog 8.appenpof
13| Researcher biography (If yg 9.biography.dog 9.biograpy.

Maintenance of Student Status

Regulations of Siam University for Graduate Study BE 2549 Article 30.
students, who have not graduated (i.e. their names have not been a|
graduation by the University Gounatibegigiemy semester, have to apply
r mOr f cOPcegqgrp_rgml OBcnr, Or mOk g/
so for 3 consecutive semesters, if the regulations are strictly enforced, st
liable to have their names rerevekhiversity. One of the main reasons of th
Regulations is to encourage students to graduate at the earliest opportL
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students have taken over 2 years to submit their Independent Study. Th
student graduation seriously caféditysabsurance score of Siam University
evaluated by the Ministry of Education. The fee to migiltath 2006nt status
for semestan bemadat Finance Department BuitdiniatSan enquire
at02450068 ext. 5400

MBA @Eration Regulations
After having passed the written
comprehensive examination and p’ g
or presented the academic article [
from Thesis or Independent [EERESEEE
students eméted to submit request &= : ;a 5§ @S vt
graduatiorihet MBA Offieerequest SAA S "
form for graduation together with = g== | '
documents.
1. A set of documents relating to the
presentation of the article in a national or international conference ot
showing the publication of the article.
2. Researgimber
3.Radtof trnitin
4.A copy of ELLIS test or TOEFL or IELTS.
5.A set of independent Study document, i.e. the cover, abstract and the
certified acceptance with the Dean signature.
Registration Department:
1. 3 copiepadspmdper
2.1 copy B&chelor Transcript
3. 4 omech photographs (Black and white color with wear the MBA gowr
4. 1 copy of name or surname changed document (If any)
**Registratiob5@ahts.
**Graduation fee for attending the gradGa8aBatesemony
**Gradwat fee tdoattending the graduation Z@2eBadny.

= ’ "
- w«dﬁmminém ;n

Sickez
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Please contad®@gistration Department'Bflddifthrican enquire at
024570068 ext. 5208

University Resaumdescilities

The University has many resources aaodmiagibtiessudents.
Conveniently located and easy to find, all University facilities are open di
the day. Pleases check the scheduled operation hours for details.

Financial [Ciocated be6” Floor in thé"Building.

Financial Lab, established with the cooperation of the Stock Exchange
be the center for financial education for students, investors and the ge
especially in the Thonburi areas. Withibtlaey Maudidyinancial Lab, MBA
mpe | gxcgOWC _gwODgl | acOR_jiwOQgc
several timasyear tceducate
students, investors and the
public in the financial and c
market practices. In Huolitbnis
used faraining courses for fine
and investment professehal
also prowdEal time information i
data in business, finance,
exchange trading to students and
investors to do researches with severalpragcanssnargPértal from online
SET Smart progralatabake. In addition, the Finanpiadvicgdsledso
English Language Learning Program, valued at more than Baht 10 million
Stock Exchange of Thailand to help students develop and test their Eng
Proficiency.

The Graduate School of Business, Sié&EOJhTV@M.BA
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Maruelibrarfi Located ahes”
Floorrothe 1®Building.

The MBA libragllsiVK  p s c wO VJJ’IS
| l mujcbecO _|,bO chnf’é"Tj“ﬁ’“&”,cl rcpw
established in 2010 with the
collaboration bet@iaem University
andlhe Stockckange of Thailanc :
(SETTJhis library is considered ofi€sof i =
the best state of thierangcilities §
providg resourmoenly for MBé&
other gradwsdtelents. The library is
one th&resourcenters established
as the model of modern gcestarrttee namelarueywhaovas the 5th
president of Sxatlalkge of Thditemfirst Maruey Library was established at t
Stock Exchange of Thailand to provide thetlyeipet@idaddliciowledge of
financial investmenDnitignSypiesin ©he Graduate $ElBuEIn@sss
the Chairman of the Stock Exchange of Thailand.

Thelplosophy of this librampwsdmplace where students can study in the
comfortable alehsamnvironnenthere students can study in a relaxed
atmosphesidtoffeshop facilities

The library has books, Internet faoday afashmaternatmmaimporary
magazingsgch teekconomist, Forbes, Money and Wealth, National Geograp
Harvard Business Review, newspapers iantiheicaidalsag kedegrs
journals including ritvvensilgwsletter for students of Siam Uaawersity to
about university activitiésllaweto issues and problems of the world.

Therare also other books availabl#hisesé asltand linguiJtes.
library recemest of theolsuppliyom SHTe library slsokglBfheses
andndependé&udies @drmestudentso tatnew students can read those
theses andedpendéhidies and understand the gihwodidgrtheses and
Independent Study.
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The library also argegidar

\asy FinancéfDatiramish the F_-TS
support of MBA dephstrimeiting | )

B

experts and profestiomihe
business and financial tmdus |
enlightethe minds of busine |
stulents with new knowledge
contemporary business paradigms.
This libraryseasrpermanent staff always available to help and guide the ir
and external visitofsiésay to Sunday.
The library has following rules for internaditord: external v

The students of SiasityJodrerrow books Todays any tifog paying
membership fd@dddaht/Year.

The students of Siam University can access books and internet facility ¢
External visitors who wobluiiieotudsave to pagmbershipd&e300
baht/year andddueyorrow 4 labveksnzes well fbodays.
Cvrcpl jOtgggrmpgOa_ | On_wO2.. 0@ f
Timing:
Tue$ri (10:00 am to 18:00 pm)
Sat and Sun (9:0Q&A60tpm)
All Public Holidays and University Holidays closed.

Digital Central Library

This librargin univeisitige one of the most impaedot fifiam
Lhiversity. The library is |aéAtedildingf Siam University just above the
registration office. The libraxydeaveres @f subjects including Business, Politi
Engineering, Arts, Hospitality, Medical scasneeland allngirsglection of
journals and periddiealdiyabecause of its verylstatiegi@also called
W?2a bckgaOPcgmspacOAc!| r nghaiaddGr O f
English langitigan also accommodate more than 500 students at the san
The library facilitatesvimfgbmoks, CDS ansl imhds@ language
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The libramgs been recently modernized with pleasantesquippachents and
witha very sophisticated computerizedhd#ialiesdssoan search for their
books with the book title through desktop syste

Students can also entertain shemgetaemdividual sound wtttions or
one free movie show ewpoy day
requeshainly in the afternoon.

The libradgndsbooks to
university studentshe edtion
from 7 to 30 dgyndingn the
importance of the sabpbe
demand of thesbiaKicharge
late fee of 5 Baht per book per day.
The library staff can speak Thai and English #ssidttythnToweartd

international students.

Timing:
Mo#baturday (8:00 rfQ@d”n)
Sunday and Public Holiday Closed.

Comput&enter

The computer lab is lodafedudtingf Siam University ne&r the 12
building and besidmith@nteen of the university. The computer lab is also c:
internet lab because most of the
students in Siam University us%’ ,
facility for internet $ociwsr g
routine academic aadademic
tasks. Students could even uge

containghe mainsource of
knowledge.
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This facility is one the best stdecoititmeSaaim Univéusitished with
pleasant intelegoration, hogimyeniesgiating arrangements with sophisticatec
technological devices. The lab ceasigiggnfaugocalled general area where
students from all faculties can visit and use desktop computers with high s
connection in order to compéetadémic assignments, projects and othe
educational requirements.

Theexondectiomd Or f gqOjank®g g OpPpmMmagogch o
different facudiiddferent tintependiog thealasschedule and computer
lab availabilitg. ldb can accommodate more than 100 students in the gene
and more than 80 students in computer lab area.

Highly sophisticated desktomepropiuttedsby the university te facilitate e
learning becalessareng encasatiearnirig enable students to become
independent thinkers/learners/risk takers in a sheltered environment. It ¢
the horizons of students as it exposesvatiienits cotside

The students of Siam University need a student dDgiweh the passwo
registration department in order to use free iatetvethan tthie kedompus
The students toeled in the system in order to use internet at the university
out from the systesthey finish their task.

Timing:

Mo#-rig:30 to 19:00 Pm)

Sat (8:30 to 16:00 Pm)

Sunday and Public Holiday Closed.

KitchelRlus Branch at Siam
University

Kitchen Plus is one of the fap 7
restaurant chaiibailand. It hasysse
more than 66 branched aroun@il
country. It was established in 20 .
the concept of Banana Leafsmes.

. . al 7
celicious a la carte. Kitchen Plus is

mostly renowned for its Thai and
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western food. KitchatiSRios University Branch iis 2pbhedhere it can
accommodate more tpatrd@d the same time. This branch is administrate
directly by the management of Kitchen Plus.

Kitchen Plus at Siam University has the same kigdad axeelbent food,
design. Kitcheprielest at Siam University is [bvetha@gom their other
branches around Thailand because@mbamiversity

Kitchen Plus is loextetb the clock posiarfrordaf Seven Eleven and
behind T&eeh®p inside the Siam University.

Timing:
7:00 am to 7:00 pm (Monday to Saturday).
Sunday and Public Holiday Closed.

Sky Lounge:

Sky lounge is the restaurant directly administrated by international hote!
management department of Siam University with taedielgenitstsifaculty
isthe place where students of hotel
and tourism faandtyrained as chefe
andoodindeverage stagkeocise
their potential to understand th¢
industry of Thailand. The resta
located a#' Building™ Bloojust |-
at the right hand side of the el
The restaurant has the capacity =
more than 100 visitors inside and
outside of the restaurant at the Baeneeitaarant mainly serves Thai and
western style foodhitemsalso offers cattdrativdishédsom the courtiers
of students.

The restaurant provides a wide range of services to students, tee
management staff Zrotnto 2:00gmall working days except weekends anc
public holid&ie. restaurant mostly providesetwishes per day

The Graduate School of Business, Sié&ﬁOJlﬂv@MB_m_
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Canteen 1:

Canteen 1 of Siam Univer
located at a very strategic
convenient plbeside tBeven
Eleveand thaook stofde canteen
providesmpldelicious Thai food
can accommodate mo@50than

visitoed tb same tinibe canteen
opens its servicesndranagd
remains opened till late afternoon.

Canteen 2:

The canteentBeignain canteen
located  next 1%Building
simplyehind?' Buildinghe canteen
can accommodate morgd0than
visitoed the same time. This canteen is run by independent vendors unde
university guidelirieechateen
food is much ché&agerother
food outlets out$ite.canteen
opens around 8 am and clos
pm

True Coffee Shop:

True coffee shapsophisticate
coffee sHopated in front of book

store very near to the main entrance ddribdatusiparsiof the lcdin w
belong to one of the three top mobile phone companies of Thailand.
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